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DELEGATES REPORT

ADFEST 2026 welcomed 859 delegates from 59 cities across 37 countries.

TOTAL PERCENTAGE
Overseas 679 79.05%
Local 180 20.95%
TOTAL 859 100.00%

BREAKDOWN BY GENDER

TOTAL PERCENTAGE

Male 524 61.00%
Female 3356 39.00%
TOTAL 859 100.00%

BREAKDOWN BY AGE

TOTAL PERCENTAGE

20-30 186 21.65%
31-40 301 35.04%
41-50 254 29.57%
51 Up 118 13.74%

TOTAL 859 100.00%



BREAKDOWN BY JOB ROLE

JOB ROLE TOTAL PERCENTAGE
Creative 283 32.95%
Management / Executive [ Founder 167 19.44%
Production 129 15.02%
Marketing / Sales 46 5.36%
Account Management [ Client Service 43 5.01%
Press & Publication 38 4.42%
PR [ Communications 30 3.49%
Advertiser [ Client 29 3.38%
Media Buyer / Planner/ Strategy 27 3.14%
Designer 13 1.51%
Events [/ Organizer 12 1.40%
Brand Management 10 1.16%
Professor [ Lecture 10 116%
Administrator / PA 7 0.81%
Student 6 0.70%
Other o) 0.58%
Data / Analytics / Research 2 0.23%
Recruitment / HR / Talent 2 0.23%



BREAKDOWN BY BUSINESS TYPE

BUSINESS TYPE TOTAL PERCENTAGE
Advertising Agency 384 44.70%
Production Company 140 16.30%
Press & Publication 43 5.01%
Advertiser [ Client [ Brand 39 4.54%
Digital Agency [ Interactive [ Web Design & Gaming 22 2.56%
Event & Convention 21 2.44%
Post-Production Company 20 2.33%
Academic Institution 19 2.21%
Music & Sound Company 19 2.21%
Food & Beverage 18 210%
Media Agency 17 1.98%
Associations 16 1.86%
Service Company 16 1.86%
Independent Agency 13 1.51%
MarTech 12 1.40%
Consulting Service 1 1.28%
Platform & Technology 8 0.93%
PR Agency 7 0.81%
Design Company 6 0.70%
Marketing & PR 6 0.70%
Photography & Digital Imaging 6 0.70%
Charity / Non-Profit 4 0.47%
Direct & Promotional Marketing 4 0.47%
Animation & Special Effects 3 0.35%
Entertainment 3 0.35%
Other 1 0.12%
Research & Data 1 0.12%
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Tokyo
Bangkok
Seoul
Colombo
Singapore
Jakarta
Manila
Kuala Lumpur
Shanghai
Taipei

Ho Chi Minh
Beijing
London
Sydney
Mumbai
Dhaka
Guangzhou
Gurugram
Hong Kong
Melbourne
New York
Taguig
Ulaanbaatar
Auckland
Bengaluru
Busan
Dubai
Nagoya

Selangor

CITY TOTAL

228
177
93
49
41
22
19
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PERCENTAGE
26.54%
20.61%
10.83%
5.70%
4.77%
2.56%
2.21%
210%
1.98%
1.98%
1.86%
1.75%
1.75%
1.51%
1.40%
0.81%
0.70%
0.70%
0.70%
0.70%
0.70%
0.70%
0.47%
0.35%
0.35%
0.35%
0.35%
0.35%
0.35%
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59 CITIES

Barcelona
Brisbane
Dallas
Hohhot
Milan
Nonthaburi
Osaka
Paris

Perth
Phnom Penh
Riyadh
Vilnius
Almaty
Amsterdam
Berlin
Bucharest
Cape Town
Fukuoka
Fuzhou
Kansas City
Los Angeles
Nicosia

Prague

Samutprakan

Subotica
Taichung
Tallinn
Thilisi
Tel Aviv
Turin

TOTAL

CITY TOTAL
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859

PERCENTAGE
0.23%
0.23%
0.23%
0.23%
0.23%
0.23%
0.23%
0.23%
0.23%
0.23%
0.23%
0.23%
0.12%
0.12%
0.12%
0.12%
0.12%
0.12%
0.12%
0.12%
0.12%
0.12%
0.12%
0.12%
0.12%
0.12%

0.12%
0.12%
0.12%
0.12%



BREAKDOWN BY COUNTRY

NO. COUNTRY TOTAL PERCENTAGE
1 Japan 234 27.24%
2 Thailand 180 20.95%
3 South Korea 96 11.18%
4 Sri Lanka 49 5.70%
5 China 41 4.77%
5 Singapore 4] 4.77%
7 Philippines 25 2.91%
8 Australia 23 2.68%
9 Indonesia 22 2.56%
10 India 21 2.44%
10 Malaysia 2] 2.44%
12 Chinese Taipei 18 2.10%
13 Vietnam 16 1.86%
14 United Kingdom 15 1.75%
15 USA 10 1.16%
16 Bangladesh 7 0.81%
17 Hong Kong, China 6 0.70%
18 Mongolia 4 0.47%
19 Italy 3 0.35%
19 New Zealand 3 0.35%
19 United Arab Emirates 3 0.35%
22 Cambodia 2 0.23%
22 France 2 0.23%
22 Lithuania 2 0.23%
22 Saudi Arabia 2 0.23%
22 Spain 2 0.23%
27 Cyprus 1 0.12%
27 Czech Republic 1 0.12%
27 Estonia 1 0.12%
27 Georgia 1 0.12%
27 Germany 1 0.12%
27 Israel 1 0.12%
27 Kazakhstan 1 0.12%
27 Romania 1 0.12%
27 Serbia 1 0.12%
27 South Africa 1 0.12%
27 The Netherlands 1 0.12%

37 COUNTRIES TOTAL 859
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ENTRIES REPORT

1,405 entries were submitted into 21 Lotus categories from 218 companies in 32 cities across 18

countries.
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LOTUS

Brand Experience Lotus
Commerce Lotus
Creative Strategy Lotus
Design Lotus

Digital & Social Lotus
Digital Craft Lotus
Direct Lotus

Effective Lotus
Entertainment Lotus
Film Craft Lotus

Film Lotus

INNOVA Lotus

Lotus Roots

Media Lotus

New Director Lotus
Outdoor Lotus

PR Lotus

Press Lotus

Print & Outdoor Craft Lotus
Radio & Audio Lotus

Sustainable Lotus

21 CATEGORIES TOTAL

ENTRIES
139
24
77
93
108
28
83
36
105
118
115
30
89
91

85
64

34

27

44
1,405



BY CITY
NO.
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28
32 CITIES

Tokyo
Bangkok
Seoul
Manila
Jakarta
Singapore
Mumbai
Taipei
Sydney
Kuala Lumpur
Hong Kong
Shanghai
Beijing
Dubai
Gurugram
Melbourne
New Delhi
Moscow
Bengaluru
Dhaka
Almaty
Dongguan
Guangzhou
Hiroshima
Riyadh
Nagoya
Brisbane
Delhi
Osaka
Hang Zhou
Ulaanbaatar
Kanazawa
TOTAL

CITY

ENTRIES
330
263

17
ne
79
70
69
54
48
39
36
2]
2]
20

N W W W wWw M OO0 OO 5

—_—



ENTRIES BY COUNTRY

NO. COUNTRY ENTRIES PERCENTAGE
1 Japan 338 24.06%
2 Thailand 263 18.72%
3 South Korea 17 12.17%
4 Philippines 119 8.47%
5 India 91 6.48%
6 Indonesia 79 5.62%
7 Singapore 70 4.98%
8 Australia 56 3.99%
9 Chinese Taipei 54 3.84%
10 China 50 3.56%
1 Malaysia 39 2.78%
12 Hong Kong, China 36 2.56%
13 United Arab Emirates 20 1.42%
14 Bangladesh 5 0.36%
14 Russia 5 0.36%
14 Kazakhstan 5 0.36%
17 Saudi Arabia 3 0.21%
18 Mongolia 1 0.07%

18 COUNTRIES TOTAL 1,405 1,405
WINNERS BY COUNTRY
COUNTRY WINNERS PERCENTAGE
1 Japan 53 25.36%
2 Thailand 35 16.75%
3 South Korea 18 8.61%
4 Philippines 1 5.26%
5 India 24 11.48%
6 Indonesia 9 4.31%
7 Singapore 14 6.70%
8 Australia 14 6.70%
9 Chinese Taipei 4 1.91%
10 China 8 3.83%
I Malaysia 9 4.31%
12 Hong Kong, China 4 1.91%
13 United Arab Emirates 3 1.44%
14 Kazakhstan 2 0.96%
15 Bangladesh 1 0.48%

15 COUNTRIES TOTAL 209



ENTRIES & WINNERS BY COUNTRY
1,405 Entries | 82 Finalist | 209Winners

RUSSIA

KAZAKHSTAN

0.96% MONGOLIA
0.07% 0.00%

SOUTH KOREA

CHINA 8.61%

SAUDIARABIA

CHINESE TAIPEI

0.21% 0.00%
- UAE HONG KONG, CHINA 3.84% 1.91%

1.44% BANGLADESH 2.66% 1.91%
0.36% 0.48%

PHILIPPINES

MALAYSIA

SINGAPORE

4.98% 6.70%
INDONESIA

% ENTRIES [ TOTAL ENTRIES % WINNERS / TOTAL WINNERS

JAPAN

pLA 7 25.36%



SPECIAL AWARDS

20



SPECIAL AWARDS
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REGIONAL AGENCY OF THE YEAR
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GRANDE WINNERS

GRANDE: LOTUS ROOTS
“WHATSAPP BAATAN HI BAATAN MEIN (LOVE IN A FEW WORDS)"”

Brand/Advertiser:
WHATSAPP

Agency:
FUNDAMENTAL, MUMBAI

° VIEW CASE VDO

GRANDE: INNOVA LOTUS
“GARUDA RAKSHAK"

Brand/Advertiser:
DSP MUTUAL FUND

Agency:
DENTSU CREATIVE, GURUGRAM

° VIEW CASE VDO

GRANDE: DIGITAL & SOCIALLOTUS
“VASELINE VERIFIED"”

Brand/Advertiser:
VASELINEIUNILEVER

Agency:
OGILVY SINGAPORE, SINGAPORE

° VIEW CASE VDO

GRANDE: EFFECTIVE LOTUS
“ACTIVE JOURNALISM”

Brand/Advertiser:
ANNAHAR

Agency:
IMPACT BBDO, DUBAI

° VIEW CASE VDO
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https://www.youtube.com/watch?v=7rVt8Zb3ft0&list=PL-54o8b4H2J8FjFrPMsqGedhSLNvOY55s
https://www.youtube.com/watch?v=Gl6BefxQ5ko&list=PL-54o8b4H2J8FjFrPMsqGedhSLNvOY55s&index=2
https://www.youtube.com/watch?v=A5rYM_5_R_A&list=PL-54o8b4H2J8FjFrPMsqGedhSLNvOY55s&index=3
https://www.youtube.com/watch?v=5-lsc2lmT48&list=PL-54o8b4H2J8FjFrPMsqGedhSLNvOY55s&index=4

GRANDE WINNERS

GRANDE: FILM CRAFT LOTUS
“DESI OON”

Brand/Advertiser:
CENTRE FOR PASTORALISM

Agency:
STUDIO EEKSAURUS PRODUCTIONS, MUMBAI

° VIEW CASE VDO

GRANDE: FILM LOTUS
“MOTHER STRIKE"”

Brand/Advertiser:
SNACK JACK R|NGIHANAM| FOOD CO., LTD.

Agency:
CHOOJAI AND FRIENDS, BANGKOK

° VIEW CASE VDO

GRANDE: NEW DIRECTOR LOTUS
“KAPAL KERTAS"”

Brand/Advertiser:
THE KANCIL AWARDS AND CREATIVE FESTIVAL/4AS MALAYSIA

Agency:
DENHOUSE SDN. BHD., KUALA LUMPUR

° VIEW CASE VDO

GRANDE: OUTDOOR LOTUS
“BACK TO KAI TAK"”

Brand/Advertiser:
CATHAY

Agency:
LEO HONG KONG, HONG KONG

Entrant Company:
PUBLICIS GROUPE HONG KONG, HONG KONG

° VIEW CASE VDO
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https://www.youtube.com/watch?v=3M9ETfXwv9w&list=PL-54o8b4H2J8FjFrPMsqGedhSLNvOY55s&index=5
https://www.youtube.com/watch?v=hqqPR2OPETs&list=PL-54o8b4H2J8FjFrPMsqGedhSLNvOY55s&index=6
https://www.youtube.com/watch?v=IMAQHk-ffhI&list=PL-54o8b4H2J8FjFrPMsqGedhSLNvOY55s&index=7
https://www.youtube.com/watch?v=-lI7SFMC9OM

GRANDE WINNERS

GRANDE: PR LOTUS
“ONE NOODLE"

Brand/Advertiser:
HARAKU RAMENIISMAYA GROUP

Agency:
BLKJ HAVAS, SINGAPORE

° VIEW CASE VDO

GRANDE: PRINT & OUTDOOR CRAFT LOTUS
“NO LABELS"”

Brand/Advertiser:
NIKKA WHlSKYIASAHl BREWERIES, LTD.I
THE NIKKA WHISKY DISTILLING CO.LTD

Agency:
DENTSU INC., TOKYO

° VIEW CASE VDO

GRANDE: SUSTAINABLE LOTUS
“SOIL STAY"”

Brand/Advertiser:
TRA MONGKUT FERTILIZER

Agency:
VML THAILAND, BANGKOK

° VIEW CASE VDO
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https://www.youtube.com/watch?v=iNYKRKay8pQ&list=PL-54o8b4H2J8FjFrPMsqGedhSLNvOY55s&index=8
https://www.youtube.com/watch?v=pE-oMX0Sn6g&list=PL-54o8b4H2J8FjFrPMsqGedhSLNvOY55s&index=9
https://www.youtube.com/watch?v=oPCwwHuGiCs&list=PL-54o8b4H2J8FjFrPMsqGedhSLNvOY55s&index=10

EXHIBITION

26



AWARDS
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AWARDS
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Lotus Legend, is the ADFEST Hall of Fame introduced since 2012. The Lotus Legend recognises a creative
leader who has impacted, contributed to, and has left a legacy in raising the bar of creative excellence
in the region. Each year, ADFEST juries nominate and vote for this Hall of Fame award with previous Lotus
Legends including:

2012
2013
2014
2015
2016
2017

Akira Kagami

David Droga

Yasmin Ahmad

Neil French

Lo Sheung Yan

Suthisak Sucharittanonta

2018

2019
2020-2022
2023

2024

2025

Ant Keogh

Jureeporn Thaidumrong
Cancellation due to Covid-19
Jimmy Lam

Piyush Pandey

Merlee Cruz Jayme

And the Lotus Legend, as voted by the ADFEST 2026 is Sompat Trisadikun.

Khun Sompat Trisadikun, affectionately known by his peers
as “Kae”, was a true advertising legend and a dear friend

to so many.

A titan of the industry, a mentor, a collaborator, and an
inspiration to generations of creatives.

He is remembered for his fearless creativity, generosity, big
smile, and even bigger heart.

He taught us that you can reach the pinnacle of success
without ever losing your humanity.

Alegend in every sense of the word.
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THURSDAY 19 MARCH

10.05-10.40

Candies From A Stranger:
Bridging Worlds in
International Productions
Takehito Kuroha, Gita Karmelita

& Suthida Sihasavetra 9.00-11.30
CONNECT THE DOTS
10.40-11.15 BREAKOUT STAGE:
Feeling Is the New KPI
Chris Gurney, Crisp Group INNOVA Lotus
Vittorio Badini Confalonieri, hortli
Benetone Films Advertising Shortlists
Sam Koay, Koay Films .
Seiya Matsumiya, Presentation
Black Cat White Cat Music
11.15-11.50
From Insights to Impact:
Creative Data that
Amplifies Ideas
lan Forrester, DAIVID
Matus Balogh, CreativeX
11.50-12.25 12.00-13.00
building Creative Credibility PATTAYA 3:
Kyungsin Kim, Paulus . :
Jaeho Oh, PYLER Linkedin
for Creatives:
12.25-13.00 The 2026 Edition
Sarah Clay

It's About Time:
People’s Borrowed,
Not-Owned, Sacred Seconds.
Teodora Migdalovici
TheAlternativeSchool

Sarah Clay Social

13.00-14.30
Lunch

14.30-15.05

Game On, Plus:
Growing Asia’s First Gaming
X Marketing Content Hub 14.30-16.00

Rey Tiempo, Co-Op Play & Game On
James Bernardo REGUIRED:

Amir Tohid, STATION T PATTAYA 3:
15.05-15.40 Built for The
The Conversations Big Screen:
That Reshape Creativity Crafting
Lucia Ongay, Gerety Awards Human+
Pannarai Juanroong, Ogilvy Bangkok Visuals for
Anna Fawcett, Filmgraphics Entertainment Massive
Shruthi Subramaniam, BBDO India Performance
15.40-16.15 Spaces
Michal Dwojak Hara
Making People Care: Juice.
Storytelling in the Age of Al Fabian Tan

Oliver Atkinson Dandelion Studios

Casual
16.15-16.50
Creativity After the 16.00-17.00
Headcount Era BREAKOUT STAGE:
Gerry Mattios, Bain & Company Creative Tech
Georg Warga, With Soul™:

GOODSTEIN & The Tamashi Collective .
Anthony Leung, The Tamashi Collective  Dream Bigger,
Christian Mix-Linzer, Tracks & Fields Build Faster

16.50-17.25 Linda Lim
Martin Rivera
The Rules behind MOONJI
Breaking The Rules

Ravid Kuperberg
Mindscapes

17.25-18.00

WELCOME PARTY
@ GRAND POOL SIDE

Updated 19 Mar

ADFEST 2026 program

FRIDAY 20 MARCH

10.05-10.40

10.00-11.00
The Uncomfortable Truth about
The Future of Creativity REQUIRED!

Ted Lim, DIFF Creative Consultants PATTAYA 3:
Andreas Moellmann, FUTURE INC || Plus Humans:
The In-Game
Ads Awards,
Live Judging

in Session

Rey Tiempo

Co-Op Play

10.40-11.15

How Creativity Can Spark
Real-World Connections
Stephen Schwarz, LePub

SJ Heng, Heineken
BREAKOUT STAGE:

Juries Insights
11.00-11.45
Digital & Social/
Digital Craft

11.15-11.50

Designing Inclusive Futures:
Uniting Technology and
Creativity to Move
Brands and Society
Naoki Tanaka
Dentsu Lab

11.30-13.00

REQUIRED
11.50-13.00 PATTAYA 6:
Short Films for ADFEST 2026 D&AD
by the Fabulous Five Conditions
Ariyaporn Boondeepathum, for Creativity
And Friends Studio Co, Ltd. Donal Keenan
Irvine Prisilia, TJT Creative Lab D&AD
Karin Nogami,
Tohokushinsha Film Corporation || BREAKOUT STAGE:
Lisa Aoki, Juries Insights
Tohokushinsha Film Corporation 12.00-12.45
Nagi Tajima, Design/
FIELD MANAGEMENT EXPAND Inc | Print & Outdoor
Moderated by Craft
Michael Ahmadzadeh, electriclime®

13.00-14.30

13.00-15.30
PRE-REGISTRATION
REQUIRED
PATTAYA 3:

World
Producers

14.30-15.05
TIGER and DRAGON.
When Giants Unite
Kenichi Yagi, Toyota Mobility Foundation
Hideaki Takaishi, Honda Motor Co, Ltd -
Prompohn Supataravanich, Summit
Hakuhodo First Co,, Ltd. Steve Davies
Koji Suzuki, Hakuhodo Inc APA
15.05-15.40

15.30-17.00

REQUIRED
PATTAYA 6:
Producers+
Yann Willot
Nancy Tran
ME Group

A Global Brand's Challenge
Beyond Borders
Joohee Lee
Cheil Korea

15.40-16.15

When People
Become the Brief Again
Warunyoo Sorasetsakoon
Prasit Kunanuphanchai BREAKOUT STAGE:
BBDO Juries Insights
14.30-15.15
Film Craft/
New Director

16.15-16.50

GUT Instinct:
Intuition vs Algorithm
Jessica Davey 15.30-16.15

Meyvi Wedelia Brand Experience/
GuT Commerce/

Direct
16.50-17.25

Grandma Famous vs
Croisette Famous:
A Clarification of
Creative Excellence
Eric Monnet
WPP

16.30-17.15
Entertainment/
Media/
PR

17.25-18.00
Coffee Break

18.00-20.00
AWARD PRESENTATION commerce Lotus

Chairman’s Address Direct Lotus

Digital & Social Lotus Media Lotus

Digital Craft Lotus PR Lotus

Print & Outdoor Craft Lotus Entertainment Lotus

Design Lotus New Director Lotus (inc. Fabulous Five)
Brand Experience Lotus Film Craft Lotus

SATURDAY 21 MARCH

10.05-10.40
The Comfortable Lie
of Al Adoption:
A support group for leaders
who've been pretending

Varun Khiatani

Namrata Chawla

mktgstack

10.00-13.00

REQUIRED
PATTAYA 6:
Build Your

Creative Taste:
Judgement
Masterclass for
Human+ Era
Vishal Sagar
Pocket FM

10.40-11.15

Pizzas to Mongolia
Julian Boulding
thenetworkone

Bolor Narantsatsralt,

Pizza Hut Mongolia (Tavanbogd)

11.15-13.00

BREAKOUT STAGE:

YouTube is the Juries Insights

Epicentgr of Culture 1.00-11.45
Geialopez, Film/Outdoor/
Google Southeast Asia Press/
Supphasit Chokmongkolsatian, Radio & Audio
Ogilvy Thailand
Sandipan Bhattacharyya,
Monks/S4 Capital
Toy Watcharapruk,
AnyMind Group

12.00-12.45
Creative Strategy
Effective/
INNOVA/
Sustainable

Google Presents
Young Lotus Workshop 2026
UNBOUND:

The Next Era of
Creative Culture
Wei Watthanasittha
Google Southeast Asia

13.00-14.30

14.30-15.05

Creative Bravery
Donal Keenan
D&AD

15.05-15.40
Al Unlocking Human Creativity:
Redesigning Culture,
Production, and Creative Realit H
Julie Jihyun Kang, Flux Al Asioy Svl":;'\:;‘:;:e
lan Tae Woong Jeon, N
Compound Collective & Applebox AsiafiiBrand Experience/
Joel Lim, Gengis Al Commerce/
15.40-16.15 Design/
Digital & Social/
Building A Digital Craft/
Beauty Community Direct/
for Gen-2 Entertainment/
Thanh Dao Film Craft/
Jung von Matt NERD Media/

New Director/
16.15-16.50 PR/
Creators. Content. Communities. [l Print & Outdoor

Creatives. Commerce. Craft
Creator Economy:
Moving audiences from
Awareness to Advocacy to Actio
Naved Qureshi, Voxxy Media

16.50-17.25

13.00-18.00
BREAKOUT STAGE:

HUMANIZING BRANDS:
Creativity in the Age of Al
Yasuharu Sasaki
Grand Jury President
dentsu

17.25-18.00
Coffee Break

18.00-20.30
AWARD PRESENTATION

Young Lotus
Outdoor Lotus
Press Lotus

Radio & Audio Lotus
Film Lotus

20.30-

Creative Strategy Lotus
Effective Lotus
Sustainable Lotus
INNOVA Lotus

Lotus Roots

Special Awards

AFTERPARTY
@ INFINI BEACH POOL




SPEAKER SESSIONS

Takehito Kuroha
Director & Executive Producer
CONNECT THE DOTS, Tokyo

Gita Karmelita
Producer
CONNECT THE DOTS, Jakarta

Suthida Sihasavetra
Producer
CONNECT THE DOTS, Bangkok

Chris Gurney
Co-Founder & Chief Creative & Innovation Officer
Crisp Group, Tokyo

Vittorio Badini Confalonieri
Head of Production
Benetone Films Advertising, Bangkok

Sam Koay
Film Director
Koay Films, Kuala Lumpur

Seiya Matsumiya
Founder & CEO
Black Cat White Cat Music, Tokyo

lan Forrester
CEO
DAIVID, London

Matus Balogh
Global Client Partner
CreativeX, London
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Kyungsin Kim Jaeho Oh
CEO CEO
Paulus, Seoul PYLER, Seoul

Teodora Migdalovici
Creativity Ambassador
TheAlternativeSchool, Bucharest

Rey Tiempo
Chief Creative Officer
Co-Op Play & Game On, Manila

James Bernardo

Creative Consultant, Educator, Storyteller & Writer

Manila

Amir Tohid
Founder & Managing Director
STATION T, Manila

Lucia Ongay
President & Co-Founder
Gerety Awards, Buenos Aires

Pannarai Juanroong
Executive Creative Director
Ogilvy Bangkok, Bangkok

Anna Fawcett
Chief Executive & Executive Producer
Filmmgraphics Entertainment, Sydney

Shruthi Subramaniam
Executive Creative Director
BBDO India

Mumbai
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Oliver Atkinson
Director, Narrative Strategy
Casual Films

London

Gerry Mattios
Partner
Bain & Company, Singapore

Georg Warga
Founder & Creative Director, GOODSTEIN

Chief Creative Officer, The Tamashi Collective

Shanghai
Anthony Leung

Founder & CEO
The Tamashi Collective, Dallas

Christian Mix-Linzer
CEO
Tracks & Fields, Berlin

Ravid Kuperberg
Partner & Trainer
Mindscapes, Tel Aviv

Ted Lim
Founder & Chief Creative Consultant
DIFF Creative Consultants, Kuala Lumpur

Andreas Moellmann
Founder, Brand & Marketing Strategy Advisor
FUTURE INC, Bangkok
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HOW CREATIVITY CAN SPARK

REAL-WORLD CONNECTIONS
Stephen Schwarz
Executive Creative Director
LePub Singapore, Singapore

SJ Heng
Senior Director, Commerce
Heineken Asia-Pacific, Singapore

DESIGNING INCLUSIVE FUTURES:
UNITING TECHNOLOGY AND CREATIVITY TO
MOVE BRANDS AND SOCIETY

Naoki Tanaka
Global Chief Creative Officer
Dentsu Lab, Tokyo

SHORT FILMS FOR ADFEST 2026
BY THE FABULOUS FIVE
Ariyaporn Boondeepathum
Director
And Friends Studio, Bangkok

Irvine Prisilia
Assistant Director
TJT Creative Lab, Jakarta

Karin Nogami
Director
Tohokushinsha Film Corporation, Tokyo

Lisa Aoki
Director
Tohokushinsha Film Corporation, Tokyo

Nagi Tajima
Director
FIELD MANAGEMENT EXPAND Inc, Tokyo

Moderator:

Michael Ahmadzadeh
Partner & Executive Producer
electriclime®, APAC & MENA



TIGER AND DRAGON. WHEN GIANTS UNITE
Kenichi Yagi
Program Director
Toyota Mobility Foundation, Tokyo

Hideaki Takaishi

Secretary General, Traffic Safety Promotion Operations
Honda Motor Co,, Ltd., Tokyo

Prompohn Supataravanich
Strategic Planning Director
Hakuhodo First Co,, Ltd., Bangkok

Koji Suzuki
Strategic Creative Director
Hakuhodo Inc., Tokyo

A GLOBAL BRAND’'S CHALLENGE
BEYOND BORDERS

Joohee Lee
Creative Director
Cheil Koreaq, Seoul

WHEN PEOPLE BECOME THE BRIEF AGAIN

Warunyoo Sorasetsakoon
Executive Creative Director
BBDO Bangkok, Bangkok

Prasit Kunanuphanchai

Chief Strategy Officer
BBDO Bangkok, Bangkok

GUT INSTINCT: INTUITION VS ALGORITHM

Jessica Davey Meyvi Wedelia
Managing Director, Asia Creative Director
GUT, Singapore GUT, Singapore

GRANDMA FAMOUS VS CROISETTE FAMOUS:
A CLARIFICATION OF CREATIVE EXCELLENCE

Eric Monnet

Global Director of Creative Excellence
WPP, London
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SATURDAY 21 MARCH
THE COMFORTABLE LIE OF Al ADOPTION:
A SUPPORT GROUP FOR LEADERS WHO'VE BEEN PRETENDING
Varun Khiatani
Co-Founder & Al Specialist
Mktgstack, Bengaluru

Namrata Chawla
Co-Founder & Content Creator
Mktgstack, Mumbai

PIZZAS TO MONGOLIA

Julian Boulding
Founder & President
Thenetworkone, London

Bolor Narantsatsralt
Chief Marketing Officer
Pizza Hut Mongolia (Tavanbogd), Ulaanbaatar

YOUTUBE IS THE EPICENTER OF CULTURE
Geia Lopez
Head of Creative and Creator Partnerships
Google Southeast Asig, Singapore

Supphasit Chokmongkolsatian
Chief Strategy Officer
Ogilvy Thailand, Bangkok

Sandipan Bhattacharyya
Chief Creative Officer, India
Monks/S4 Capital, Mumbai

Toy Watcharapruk
Managing Director
AnyMind Group, Bangkok

GOOGLE PRESENTS YOUNG LOTUS WORKSHOP 2026:
UNBOUND: THE NEXT ERA OF CREATIVE CULTURE

Wei Watthanasittha
Creative Partnership Lead
Google Southeast Asia, Bangkok
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CREATIVE BRAVERY
Donal Keenan

Chief Operating Officer
D&AD, London

Al UNLOCKING HUMAN CREATIVITY:
REDESIGNING CULTURE, PRODUCTION, AND CREATIVE REALITY

Julie Jihyun Kang
CEO
Flux Al Asia, Seoul

lan Tae Woong Jeon

Founder & Director, Compound Collective
Director, Applebox Asia

SEA

Joel Lim

Founder & CEO

Gengis Al, Singapore

BUILDING A BEAUTY COMMUNITY FOR GEN-Z
Thanh Dao
Managing Director & Partner
Jung von Matt NERD, Ho Chi Minh

CREATORS. CONTENT. COMMUNITIES.

CREATIVES. COMMERCE.

CREATOR ECONOMY: MOVING AUDIENCES FROM
AWARENESS TO ADVOCACY TO ACTION

Naved Qureshi
Country Head
Voxxy Media, Jakarta

HUMANIZING BRANDS:
CREATIVITY IN THE AGE OF Al

Yasuharu Sasaki
Global Chief Creative Officer
Dentsu, Tokyo
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WORKSHOPS

FRIDAY 20 MARCH

Sarah Clay
Founder
Sarah Clay Social, London

Michal Dwojak-Hara
Creative Director & Managing Director
Juice, Tokyo

Fabian Tan
Managing Partner & Executive Producer
Dandelion Studios, Singapore

PLUS HUMANS:
THE IN-GAME ADS AWARDS, LIVE JUDGING IN SESSION

Rey Tiempo
Chief Creative Officer
Co-Op Play & Game On, Manila

D&AD CONDITIONS FOR CREATIVITY

Donal Keenan
Chief Operating Officer
D&AD, London

WORLD PRODUCERS SUMMIT

Steve Davies
Chief Executive
Advertising Producers Association (APA), London
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SATURDAY 21 MARCH

PRODUCERS+

Yann Williot
Co-Founder & Managing Partner
ME Group & Echo Films, Ho Chi Minh

Nancy Tran
TVC Executive Producer — Global Markets
ME Group & May Production, Ho Chi Minh

BUILD YOUR CREATIVE TASTE:
JUDGEMENT MASTERCLASS FOR HUMAN+ ERA

Vishal Sagar

Director (Brand, Creative Strategy & Social)
Pocket FM, Gurgaon
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BREAKOUT STAGE

INNOVA Lotus shortlists take the stage to present to present their
works live on stage in front of ADFEST delegates and face a Q&A with
the juries of the INNOVA Lotus panel.

INNOVA Lotus awards the most innovative works that dare to push
the boundaries of creativity into unchartered territory.

Linda Lim
CEO
MOONJI, Bangkok

Martin Rivera
Head of Creative Tech
MOONUJI, Bangkok

& SATURDAY 21 MARCH

Juries Insights offer delegates the rare opportunity to go behind the
doors of the judging room to listen first-hand to in-depth and
freeform discussions with some ADFEST 2026 Lotus Awards juries and
to discover the secrets of what distinguishes between the good, the
great, and the exceptional works.

SATURDAY 21 MARCH

Screening of the announced winners of ADFEST 2026 Lotus Awards.
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Introduced in 2004, the Young Lotus Workshop is one of the industry’s longest-running mentoring
programs for up-and-coming young creative teams from Asiq, including the Pacific, and Middle East.
The 3-day workshop, designed to nurture the future of the industry, is open to advertising professionals
aged 30 and under, with teams selected by local representatives in markets across the region. It involves
talks, mentoring and workshops and a live “brief” —with just 24 hours to meet the deadline.

The Young Lotus Workshop 2026 under the theme "UNBOUND: The Next Era of Creative Culture” is
hosted by Google.

In this workshop, we are embracing this new landscape to shatter the constraints of traditional
advertising. The workshop takes place Tuesday 17 - Thursday 19 March 2026 at the Royal Cliff Hotels
Group, Pattaya, Thailand.

We aren't just making ads; we are creating culture. By fusing your Human creativity with Google and
YouTube ecosystem, we will explore how to paint on a boundless Creative Canvas, co-create with a
tireless Gen Al Companion, and plug directly into the heartbeat of Creator Culture.

YOUNG LOTUS WORKSHOP 2026 CHAIRPERSON

Geia Lopez
Head of Creative and Creator Partnerships
Google Southeast Asia

Geia is a transformative leader operating at the high-stakes intersection of strategy, creative
effectiveness and technology. Throughout a career defined by navigating uncharted territory, she has
built industry powerhouses from the ground up—notably as the founding architect of Mediacom's digital
arm and as a top-billing digital strategist at McCann Worldgroup, where she was recognized as one of
the industry's Top 10 most awarded strategists in the Philippines. As an IPA Excellence Diploma alumni,
Geia pioneered technology that shifted the focus toward brand distinctiveness, including immersive
augmented reality prototypes for global brands.

Notably, Geia has been a driving force behind the eConomy SEA report, the flagship thought leadership
initiative for Southeast Asia and the definitive authority on the region’s digital trajectory. Her work is
dedicated to inspiring what'’s possible, shining a light on the vast opportunity within Southeast Asia, and
more recently, on the transformative potential of the creator economy and Al-powered creativity. Today,
her mission is centered on architecting the next era of the Creative and Creator economy, building the
sustainable infrastructure and innovative partnerships that will define the future of the global creative
industry, powered by Google's Al.
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WORKSHOP SPEAKERS

Geia Lopez
Head of Creative and Creator Partnerships
Google Southeast Asig, Singapore

Wei Watthanasittha
Creative Partnership Lead
Google Southeast Asia, Bangkok

Ken Attard
Creative Partnership Lead
Google Southeast Asig, Singapore

Rushit Jhaveri
Creative Partnership Lead
Google Southeast Asig, Singapore

lain Nealie
Executive Creative Director
Le Truc, Sydney

JUDGES

Park Wannasiri
Chief Creative Officer
VML Thailand, Bangkok

Toy Watcharapruk
Managing Director
AnyMind Group, Bangkok

Sandipan Bhattacharyya
Chief Creative Officer, India
Monks/S4 Capital, Mumbai

Geia Lopez
Head of Creative and Creator Partnerships
Google Southeast Asig, Singapore

Wei Watthanasittha
Creative Partnership Lead
Google Southeast Asia, Bangkok



YOUNG LOTUS TEAMS
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THE CREATIVE BRIEF: CRACK THE Z CODE
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YOUNG LOTUS WINNER & POPULAR VOTE

BANGKOK TEAM

Nicha Witayapaisitsan
Copywriter
SOUR Bangkok

WATCH LIKE ME

Thirawat Prasertsang
Art Director
SOUR Bangkok
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FINALISTS

“THE CREATOR’S CUT"”
Iman Sengupta
Senior Art Director, Havas Creative

Kokila Srivastava
Creative Group Head, Havas Creative

“WHOIS STILL HERE IN 2026?"
Hai Anh Pham
Senior Copywriter, PURPOSE.ANT

Tien Bui Duc
Art Director, PURPOSE.ANT
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“EVERYONE'S PLAYLIST"

Hyerin Dho

Art Director, Cheil Korea
Jaehyun Hwang
Art Director, Cheil Korea
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“HAPPIER BIRTHDAY"”
Hiroaki Iwai

Communication Creator, Dentsu Inc.

Taiki Tsuno
Creative Planner, Dentsu Inc.
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SPONSORS
SILVER

BRONZE
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SUPPORTERS
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EXHIBITORS

Black Cat White Cat Music

Bullet Production

Chubcheevit Studio

DLP Bangkok

GEEK PICTURES

Number 24 x Shutterstock

Primary Color Music & The Post Haus

The Association of Indonesian Commercial Production Houses

Whitecoat

Tokyo
Bangkok
Bangkok
Bangkok
Tokyo
Bangkok
Tokyo
Jakarta

Singapore
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