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ENTRIES REPORT 

1,641 entries were submitted into 22 Lotus categories from 228 companies in 29 cities across 18  

countries. 

NO. LOTUS CATEGORIES ENTRIES 
1 BRAND EXPERIENCE LOTUS 147 

2 COMMERCE LOTUS 24 

3 CREATIVE STRATEGY LOTUS 99 

4 DESIGN LOTUS 119 

5 DIGITAL & SOCIAL LOTUS 115 

6 DIGITAL CRAFT LOTUS 24 

7 DIRECT LOTUS 78 

8 EFFECTIVE LOTUS 39 

9 ENTERTAINMENT LOTUS 105 

10 FILM CRAFT LOTUS 170 

11 FILM LOTUS 174 

12 INNOVA LOTUS 28 

13 LOTUS ROOTS 79 

14 MEDIA LOTUS 114 

15 MOBILE LOTUS 15 

16 NEW DIRECTOR LOTUS 9 

17 OUTDOOR LOTUS 84 

18 PR LOTUS 78 

19 PRESS LOTUS 17 

20 PRINT & OUTDOOR CRAFT LOTUS 36 

21 RADIO & AUDIO LOTUS 32 

22 SUSTAINABLE LOTUS 55 

TOTAL ENTRIES 1,641 
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ENTRIES REPORT 

ENTRIES BY CITY ENTRIES 
1 TOKYO 312 

2 BANGKOK 237 

3 MUMBAI 171 

4 SEOUL 157 

5 MANILA 148 

6 SINGAPORE 109 

7 JAKARTA 86 

8 TAIPEI 76 

9 KUALA LUMPUR 64 

10 SYDNEY 42 

11 DUBAI 41 

11 HONG KONG 41 

13 BEIJING 37 

13 SHANGHAI 37 

15 RIYADH 19 

16 HO CHI MINH CITY 15 

17 DONGGUAN 7 

17 ISLAMABAD 7 

19 OSAKA 6 

20 COLOMBO 5 

20 MELBOURNE 5 

22 BENGALURU 4 

22 KAMAKURA 4 

24 BRISBANE 3 

24 TRIVANDRUM 3 

26 DHAKA 2 

27 FUKUOKA 1 

27 GUANGZHOU 1 

27 GURGAON 1 

29 CITIES TOTAL 1,641 
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ENTRIES REPORT 

ENTRIES BY COUNTRY ENTRIES PERCENTAGE 
1 JAPAN 323 19.68% 

2 THAILAND 237 14.44% 

3 INDIA 179 10.91% 

4 SOUTH KOREA 157 9.57% 

5 PHILIPPINES 148 9.02% 

6 SINGAPORE 109 6.64% 

7 INDONESIA 86 5.24% 

8 CHINA 82 5.00% 

9 CHINESE TAIPEI 76 4.63% 

10 MALAYSIA 64 3.90% 

11 AUSTRALIA 50 3.05% 

12 HONG KONG 41 2.50% 

12 UNITED ARAB EMIRATES 41 2.50% 

14 SAUDI ARABIA 19 1.16% 

15 VIETNAM 15 0.91% 

16 PAKISTAN 7 0.43% 

17 SRI LANKA 5 0.30% 

18 BANGLADESH 2 0.12% 

18 COUNTRIES TOTAL 1,641 

WINNERS BY COUNTRY WINNERS PERCENTAGE 
1 JAPAN 44 17.19% 

2 INDIA 39 15.23% 

3 SINGAPORE 33 12.89% 

4 THAILAND 32 12.50% 

5 PHILIPPINES 21 8.20% 

6 AUSTRALIA 19 7.42% 

7 CHINA 17 6.64% 

8 SOUTH KOREA 10 3.91% 

9 INDONESIA 8 3.13% 

10 MALAYSIA 7 2.73% 

10 SAUDI ARABIA 7 2.73% 

12 CHINESE TAIPEI 6 2.34% 

12 VIETNAM 6 2.34% 

14 UNITED ARAB EMIRATES 4 1.56% 

15 HONG KONG 2 0.78% 

16 SRI LANKA 1 0.39% 

16 COUNTRIES TOTAL 256 
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ENTRIES & WINNERS BY COUNTRY 

1,641 Entries | 94 Finalist | 256 Winners 
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10.91% 15.23%
INDIA

9.57% 3.91%
SOUTH KOREA

9.02% 8.20%
PHILIPPINES

6.64% 12.89%
SINGAPORE

5.24% 3.13%
INDONESIA

5.00% 6.64%
CHINA 

4.63% 2.34%
CHINESE TAIPEI

3.90% 2.73%
MALAYSIA

2.50% 1.56%
UAE

2.50% 0.78%
HONG KONG

1.16% 2.73%
SAUDI ARABIA

0.91% 2.34%
VIETNAM

0.43% 0.00%
PAKISTAN

0.30% 0.39%
SRI LANKA

0.12% 0.00%
BANGLADESH

3.05% 7.42%
AUSTRALIA
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SPECIAL AWARDS 
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REGIONAL AGENCY OF THE YEAR 
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GRANDE WINNERS

GRANDE FOR HUMANITY 

“36 MONTHS - RAISING THE AGE OF SOCIAL MEDIA CITIZENSHIP” 

BRAND/ADVERTISER: 

36 MONTHS 

AGENCY:  

SUPERMASSIVE, SYDNEY 

ENTRANT COMPANY: 

FINCH, SYDNEY 

VIEW CASE VDO 

GRANDE: LOTUS ROOTS 

“THE MEANING OF BENZ” 

BRAND/ADVERTISER:   

MERCEDES-BENZ THAILAND 

AGENCY:  

BBDO BANGKOK, BANGKOK 

VIEW CASE VDO 

GRANDE: INNOVA LOTUS 

“FIT MY FEET” 

BRAND/ADVERTISER:   

BUCKAROO FOOTWEAR 

AGENCY:  

MCCANN WORLDGROUP INDIA, MUMBAI 

VIEW CASE VDO 
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https://youtu.be/D9I521OS-rk
https://youtu.be/ZsMDypgWaDE
https://youtu.be/Vppu3X5wQgk


GRANDE WINNERS

GRANDE: CREATIVE STRATEGY LOTUS 

“INK OF DEMOCRACY” 

BRAND/ADVERTISER:   

THE TIMES OF INDIA/BENNETT COLEMAN & CO., LTD. 

AGENCY:  

HAVAS CREATIVE INDIA, MUMBAI 

VIEW CASE VDO 

GRANDE: DESIGN LOTUS 

“HEINEKEN HEIDDEN IN PLAIN SIGHT” 

BRAND/ADVERTISER:   

HEINEKEN/HEINEKEN MALAYSIA BERHAD 

AGENCY:  

LEO MALAYSIA, KUALA LUMPUR 

GRANDE: DIGITAL & SOCIAL LOTUS 

“CAR REVIEW GONE ASTRAY” 

BRAND/ADVERTISER:   

NETFLIX THE SHADOW STRAYS/NETFLIX INDONESIA 

AGENCY:  

GOOD PEOPLE NETWORK, JAKARTA 

VIEW CASE VDO 

GRANDE: DIRECT LOTUS 

“SAD KAMA-CHAN” 

BRAND/ADVERTISER:   

BAR B Q PLAZA/FOOD PASSION 

AGENCY:  

GREY THAILAND, BANGKOK 

VIEW CASE VDO 
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https://youtu.be/Q9g7rr-2Eo0
https://youtu.be/JchgLFg46gQ
https://youtu.be/h7MYlQFAKMg


GRANDE WINNERS 

GRANDE: FILM LOTUS 

“WHAT THE FAST!” 

BRAND/ADVERTISER:   

KRUNGSRI FIRST CHOICE 

AGENCY:  

LEO THAILAND, BANGKOK 

VIEW CASE VDO 

GRANDE: EFFECTIVE LOTUS 

“HOMETEAMS #SHARETHELOAD” 

BRAND/ADVERTISER:   

ARIEL INDIA/P&G INDIA 

AGENCY:  

BBDO INDIA, MUMBAI 

VIEW CASE VDO 

GRANDE: PRINT & OUTDOOR CRAFT LOTUS 

“YOGA VILLAGE” 

BRAND/ADVERTISER: 

ADIDAS CHINA 

AGENCY:  

TBWA\GROUP CHINA, SHANGHAI 

VIEW CASE VDO 

GRANDE: SUSTAINABLE LOTUS 

“DROPS OF JOY” 

BRAND/ADVERTISER: 

LAY'S 

AGENCY:  

LEO, MUMBAI 

VIEW CASE VDO 
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https://youtu.be/F3DVOr__Ykg
https://youtu.be/QesxyUTYIc8
https://youtu.be/TxloaChU0kE
https://youtu.be/sHi9Hs5w5o8


EXHIBITION
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AWARDS
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AWARDS 
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JURIES 



Executive Creative Director

Health APAC, Edelman, Hong Kong

Creative Chairman

BBDO Guerrero, Manila

25



26



27



28



29



30



31



32



33





35



36





10.05-10.40

10.40-11.15

11.15-11.50

11.50-13.00

13.00-14.30

15.05-15.40

14.30-15.05

15.40-16.15

16.15-16.50

16.50-17.25

17.25-18.00

18.00-20.00

10.05-10.40

10.40-11.15
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17.25-

10.05-10.40

10.40-11.15

11.15-13.00

13.00-14.30

15.05-15.40

14.30-15.05

15.40-16.15

16.15-16.50

16.50-17.25

17.25-18.00

18.00-20.30

20.30-

Where Worlds Collide
Guan Hin Tay

The One Club for Creativity

WELCOME PARTY
@ GRAND POOL SIDE

AFTER PARTY
@ INFINI BEACH POOL

AWARD PRESENTATION AWARD PRESENTATION

When a Creative Career 
Collides with 

a Leadership Career
Susan Credle

Grand Jury President

9.00-11.50
BREAKOUT STAGE:
INNOVA Lotus

Shortlists
Presentation

10.00-11.00

PATTAYA 6:
Trend

Immersion
Workshop
Paul Drake

D&AD

BREAKOUT STAGE:
11.00-11.45

Juries Insights
Digital & Social/

Digital Craft/
Mobile

12.00-12.45
Juries Insights

Design/
Print & Outdoor

Craft

ADFEST 2025 PROGRAMCOLLiDE
THURSDAY 20 MARCH FRIDAY 21 MARCH SATURDAY 22 MARCH

Dentsu Presents
Young Lotus Workshop 2025:

The Collision of Creativity,
Creativity++

Alice Chou
Hitoshi Hamaguchi

Creative Expression of 
Cultural Collision

Seiya Matsumiya
Erik Reiff

Black Cat White Cat Music 

When Cultures Collide: 
Reinventing "Cool Japan" 

Through Diverse Perspectives
Mike Sunda

PUSH

Collide to Splash: Government & 
Global Entertainment 

Creating Unimaginable Impact
Dr. Surapong Suebwonglee, 

National Soft Power 
Development Committee

Derek Hsu, 88rising

Creative Opportunity in 
Saudi Arabia: Is it for real?

Julian Boulding, thenetworkone
Heide Cohu, 

Studio of Art and Commerce

A Creative, A Gaming Expert 
and A Strategist 

Agree to Disagree.
Nicole Ingra, Ingra Labs
Rey Tiempo, MINOTAUR

Felipe Franco, FF&Co

Artificial Insanity
Christian Greet

Cirkus

The Alchemy of Immersion:
Blending Technology to 

Create Magic with Meaning
Ty Curtis

Activate Studios

Uncommon Ground: The Unity 
that Superpowers Creativity 

Third C. Domingo, Hakuhodo 
International & IdeasXMachina Hakuhodo

Vimoha Bagla, Hakuhodo Sync
Taro Taniwaki, Hakuhodo Inc.

The Missing Link: 
How GenA.I. Augments Creativity 

and Impactful Advertising.
Max Lederer

Jung von Matt

What Are We Drawing?
Yun Jeong Jang
Cheil Worldwide

Drowning in Content: 
Embracing the 

Era of Abundance
Alexei Golob

Paul Copeland
The Mill

Buying and Selling an Agency: 
The Ultimate Creative & Commercial Collision!

George Kypraios, Yefira Group
Randy Duax, Stagwell Asia Pacific
Emma Daines, Fin Design + Effects

Dissara Udomdej, Yell Bangkok
Moderated by Rob Sherlock, Yefira Group

PRE-REGISTRATION
REQUIRED

PRE-REGISTRATION
REQUIRED

10.00-13.00

PATTAYA 3:
How to 

Master Duration: 
6 seconds to 
600 seconds
Vishal Sagar

Black White Grey

11.00-12.00

PATTAYA 6:
Strategy Isn't 

the Enemy:
How to Elevate 

Creativity & 
Deliver Results

Nicole Ingra
Ingra Labs

BREAKOUT STAGE:
Juries Insights

10.00-10.45
Film/Outdoor/

Press/
Radio & Audio

11.00-11.45
Creative Strategy/

Effective/
INNOVA/

Sustainable

PRE-REGISTRATION
REQUIRED

PRE-REGISTRATION
REQUIRED

PRE-REGISTRATION
REQUIRED

14.30-16.00

PATTAYA 3:
Culture, Context,
Curation & Craft:
Unlocking the 

Formula for Brand 
Music Success 

Christian Mix-Linzer
Emika Kusunoki 

Ian Nagano
Tracks & Fields

BREAKOUT STAGE:
Juries Insights

14.30-15.15
Film Craft/

New Director
15.30-16.15

Brand Experience/
Commerce/

Direct
16.30-17.15

Entertainment/
Media/

PR

PRE-REGISTRATION
REQUIRED

13.00-18.00
BREAKOUT STAGE:

Winners 
Showcase

Brand Experience/
Commerce/

Design/
Digital & Social/

Digital Craft/
Direct/

Entertainment/
Film Craft/

Media/
Mobile/

New Director/
PR/

Print & Outdoor
Craft

14.30-17.30

PATTAYA 6:
Shape My 
Portfolio

Powered by
McCann Worldgroup

PRE-REGISTRATION
REQUIRED

13.00-15.30

PATTAYA 3:
World 

Producers 
Summit

Steve Davies
APA & CFP-E

14.30-17.30
BREAKOUT STAGE:
INNOVA Lotus &

Lotus Roots 
Screening

15.40-16.40

PATTAYA 3:
Connecting 
Producers 

In Asia: 
Unlocking 
Production 

Collaboration
Opportunities

Yann Williot
ME Group

Logic to Magic: 
The Alchemy of 

Technology and Creativity.
Thomas Hongtack Kim

Saffaan Qadir
Paulus

When Bravery and 
Business Collide
Carlos Camacho
Belynda Sim-Mak

GUT Asia

The Power of Fast, 
Flawed and Fierce Content 

Pei Ling Ho
Publicis Chemistry 

Young Lotus
Outdoor Lotus
Press Lotus
Radio & Audio Lotus
Film Lotus

Creative Strategy Lotus
Effective Lotus
Sustainable Lotus
INNOVA Lotus 
Lotus Roots
Special Awards

Brand Experience Lotus 
Commerce Lotus
Direct Lotus 
Media Lotus
PR Lotus
Entertainment Lotus
New Director Lotus (Inc. Fabulous Five)
Film Craft Lotus

Chairman’s Address
Digital & Social Lotus
Digital Craft Lotus
Mobile Lotus
Print & Outdoor Craft Lotus
Design Lotus 

Lunch

Coffee Break Coffee Break

Real-Time Brands: 
Now or Never

Herbert Pradjaja
Kryse Ynieto

Monks

Lunch Lunch

Short Films for ADFEST 2025
by the Fabulous Five

Azlan Som, Logic & Magic
Haruna Takahara, HAT

Mayuka Kawamura, AOI Pro.
Mika Sasaki, TYO Inc.

Tomoya Matsushita, AOI Pro.
Moderated by 

Wuthisak Anarnkaporn, FACTORY 01

The Surreal World: Why Comedy 
Is Thailand’s Secret Weapon

Thasorn Boonyanate, BBDO Bangkok
Wuthisak Anarnkaporn, FACTORY 01
Moderated by Jamie Madge, shots

Stunt Marketing 
the Netflix Way: 

How Bold Ideas Collide 
with Culture & Creativity

Narin Suwannawet
Netflix Thailand

Chaos or Kaleidoscope: 
What is the Future of  

Human Creativity
Dara Lynch

D&AD

The Collision of Sound & Vision
David Guerrero, BBDO Guerrero

Nick Wood, Syn Music
Arthur Tsang, BBDO Greater China

Building Brands for Tomorrow: 
TikTok's AI-powered 
Creative Solutions

Alexander Lim
TikTok

What’s Nestlé Cooking Up 
In The World Of Gaming?

Rey Tiempo, MINOTAUR
Ace Ballesteros, Nestlé

What Happens When Generational
and Cultural Norms Collide?

Siddhi Yadav Machado
Preet Kaur

Barbara Bian
Moderated by Valerie Madon

McCann Worldgroup



SPEAKER SESSIONS 

THURSDAY 20 MARCH 

WHERE WORLDS COLLIDE 
Guan Hin Tay 
APAC Regional Director 

The One Club for Creativity 

Singapore 

ARTIFICIAL INSANITY 
Christian Greet 

  Creative Director 

Cirkus 

Auckland 

CREATIVE EXPRESSION OF CULTURAL COLLISION 
Seiya Matsumiya Erik Reiff 
CEO & Founder CCO & Founding Partner 

Black Cat White Cat Music Black Cat White Cat Music 

Tokyo  Tokyo 

BUYING AND SELLING AN AGENCY: 
THE ULTIMATE CREATIVE & COMMERCIAL COLLISION! 
George Kypraios  Randy Duax 
CEO  Managing Director 

Yefira Group    Stagwell Asia Pacific 

Singapore   Singapore 

Emma Daines 
CEO, Founder & Executive Producer 

Fin Design + Effects 

Sydney  

  Moderator: 

Dissara Udomdej  Rob Sherlock 

Founder & CEO   Chairman  

Yell Bangkok   Yefira Group 

Bangkok   Singapore 
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THE COLLISION OF SOUND & VISION 
David Guerrero  Nick Wood 

Creative Chair   CEO & Creative Director 

BBDO Guerrero  Syn Music  

Manila   Tokyo 

Arthur Tsang 

Chief Creative Officer 

BBDO Greater China 

Shanghai 

DROWNING IN CONTENT:  
EMBRACING THE ERA OF ABUNDANCE 
Alexei Golob  Paul Copeland 
Creative Director Creative Director 

The Mill  The Mill 

Shanghai Shanghai 

WHAT HAPPENS WHEN GENERATIONAL AND 
CULTURAL NORMS COLLIDE? 
Siddhi Yadav Machado Preet Kaur 
Executive Creative Director Senior Copywriter 

McCann Worldgroup   McCann Worldgroup 

Mumbai  Singapore 

Moderator: 

Barbara Bian  Valerie Madon 

Senior Creative Director Chief Creative Officer APAC 

MRM China    McCann Worldgroup 

Shanghai  Singapore 

LOGIC TO MAGIC:  
THE ALCHEMY OF TECHNOLOGY AND CREATIVITY. 
Thomas Hongtack Kim Saffaan Qadir 
CCO & Partner Creative Director 

Paulus   Paulus 

Seoul   Seoul 
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WHEN BRAVERY AND BUSINESS COLLIDE 
Carlos Camacho Belynda Sim-Mak 
Chief Creative Officer Head of Strategy 

GUT Asia GUT Asia 

Singapore Singapore 

THE POWER OF FAST, FLAWED AND FIERCE CONTENT 
Pei Ling Ho 
Executive Creative Director 

Publicis Chemistry 

Singapore 

FRIDAY 21 MARCH 

THE ALCHEMY OF IMMERSION: 
BLENDING TECHNOLOGY TO CREATE MAGIC 
WITH MEANING 
Ty Curtis 
Founder & Managing Director 

Activate Studios 

Brisbane 

A CREATIVE, A GAMING EXPERT AND A STRATEGIST 
AGREE TO DISAGREE. 
Nicole Ingra  
Founder & Strategy Director  

Ingra Labs 

Barcelona 

Rey Tiempo 
Chief Creative Officer & Brand Gamification Specialist 

MINOTAUR 

Manila 

Felipe Franco 
Global Creative Consultant, Film Director, ECD & Founder 

FF&Co 

Global 
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REAL-TIME BRANDS: NOW OR NEVER 
Herbert Pradjaja Kryse Ynieto 
Creative Director SEA Head of Strategy SEA 

Monks  Monks 

Singapore  Singapore 

SHORT FILMS FOR ADFEST 2025 BY THE FABULOUS FIVE 
MODERATED BY WUTHISAK ANARNKAPORN 
Azlan Som  Haruna Takahara 
Assistant Director  Director 

Logic & Magic  HAT  

Kuala Lumpur   Tokyo 

Mayuka Kawamura  Mika Sasaki 
Director Director 

AOI Pro. TYO Inc. 

Tokyo   Tokyo 

Moderator: 

Tomoya Matsushita      Wuthisak Anarnkaporn 
Director Film Director & Founder 

AOI Pro. FACTORY 01 

Tokyo  Bangkok 

UNCOMMON GROUND:  
THE UNITY THAT SUPERPOWERS CREATIVITY 
Third C. Domingo 
Chief Network Officer of Hakuhodo International 

Founder & Chairman of IdeasXMachina Hakuhodo 

Manila 

Vimoha Bagla Taro Taniwaki 
Executive Creative Director        Copywriter 

Hakuhodo Sync Hakuhodo Inc. 

New Delhi Tokyo 

WHAT ARE WE DRAWING? 
Yun Jeong Jang 
Global Creative Director 

Cheil Worldwide 

Seoul 
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THE MISSING LINK:  
HOW GENA.I. AUGMENTS CREATIVITY AND IMPACTFUL 
ADVERTISING. 
Max Lederer 
Chief Innovation Officer 

Jung von Matt 

Hamburg 

BUILDING BRANDS FOR TOMORROW: 
TIKTOK'S AI-POWERED CREATIVE SOLUTIONS 
Alexander Lim 
Product Go-to-Market APAC 

TikTok 

THE SURREAL WORLD: 
WHY COMEDY IS THAILAND’S SECRET WEAPON 
Thasorn Boonyanate Wuthisak Anarnkaporn 
Chief Creative Officer Film Director & Founder 

BBDO Bangkok FACTORY 01 

Bangkok Bangkok 

Jamie Madge 
Co-Editor 

shots 

London 
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SATURDAY 22 MARCH 

WHEN CULTURES COLLIDE:  
REINVENTING "COOL JAPAN" THROUGH 
DIVERSE PERSPECTIVES 
Mike Sunda 
MD, Strategy Director & Co-Founder 

PUSH 

Tokyo  

COLLIDE TO SPLASH: 
GOVERNMENT & GLOBAL ENTERTAINMENT CREATING 
UNIMAGINABLE IMPACT 
Dr. Surapong Suebwonglee 
Deputy Chief of the Policy Advisory Board to the Prime Minister 

Chairman of the National Soft Power Development Committee 

THACCA 

Bangkok 

Derek Hsu 
President 

88rising 

Los Angeles 

Moderator: 

Llis Vara-pachirakura 
Director, Office of the Chairman, National Soft Power 

Development Committee 

Independent Advisor, Creative & Innovation Strategy 

Bangkok 

DENTSU PRESENTS YOUNG LOTUS WORKSHOP 2025:  
THE COLLISION OF CREATIVITY, CREATIVITY++ 
Alice Chou 
Chair of APAC & Taiwan Dentsu Creative Council 

Chief Creative Officer of Dentsu Creative & dentsuMB Taiwan 

Taipei 

Hitoshi Hamaguchi 
President of APAC Practices 

Practice President of Creative APAC 

Singapore 
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CHAOS OR KALEIDOSCOPE:  
WHAT IS THE FUTURE OF  HUMAN CREATIVITY 
Dara Lynch 
CEO 

D&AD 

London 

STUNT MARKETING THE NETFLIX WAY:  
HOW BOLD IDEAS COLLIDE WITH CULTURE & CREATIVITY 
Narin Suwannawet 
Marketing Production Manager 

Netflix Thailand 

Bangkok 

WHAT’S NESTLÉ COOKING UP IN THE WORLD 
OF GAMING? 
Rey Tiempo 
Chief Creative Officer & Brand Gamification Specialist 

MINOTAUR 

Manila 

Ace Ballesteros 
AVP, Creative Content Executive 

Nestlé 

Manila 

CREATIVE OPPORTUNITY IN SAUDI ARABIA: 
IS IT FOR REAL? 
Julian Boulding Heide Cohu 
Founder & President Founder 

thenetworkone Studio of Art and Commerce 

London  London 

WHEN A CREATIVE CAREER COLLIDES 
WITH A LEADERSHIP CAREER 
Susan Credle 
Global Creative Advisor, Interpublic 

and Former Chair & Global CCO of FCB 

New York 
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SPEAKER SESSIONS 
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BREAKOUT STAGE 

INNOVA Lotus shortlists take the stage to 

present to present their works live on stage in 

front of ADFEST delegates and face a Q&A with 

the juries of the INNOVA Lotus panel. 

INNOVA Lotus awards the most innovative works 

that dare to push the boundaries of creativity 

into unchartered territory. 

Juries Insights offer delegates the rare 

opportunity to go behind  the doors of the 

judging room to listen first-hand to indepth 

and freeform discussions with some 

ADFEST 2025 Lotus Awards juries and 

to discover the secrets of what distinguishes 

between the good, the great, and the 

exceptional works. 

Announced winners of the ADFEST 2025 Lotus 

Awards winners are showcased for delegates 

to enjoy and be inspired by. 
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BREAKOUT STAGE 
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https://benetonefilms.com/
https://www.bwcatmusic.com/
http://www.bullet.co.th/
http://www.chubcheevit.com/
https://www.kantanadigital.com/
http://www.number24.co.th/
https://www.primarycolormusic.com/
https://www.thestudioparkthailand.com/
https://www.tracksandfields.com/
https://ygg-cg.com/
http://www.80root.com/
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